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Abstract

Context

The literature on Social Innovation has spread considerably in the latest years. One reason is the extension of the Brazilian’s
social problems. Motivated by serious socio-environmental issues resulting from the forms of current economic production and
gaps in public services, products and services targeted to social inclusion have been created.

Literature

In the paper, we discuss some definitions about Social innovation found in researches made by Cajaiba-Santana (2014),
Mumford and Moertl (2003), Alvord et al. (2004), Neuvonen et al. (2014), Seyfang and Longhurst (2016) and Pol and Ville
(2009), for example.

Literature Gap

The field of study deals with an ambiguous Social Innovation term and faces a lack of agreement about its meaning because it
is considered a polysemic and multidisciplinary definition.

Resarch Questions

The research intends to understand how the term Social Innovation is handled and conceptualized. We also look for a precise
definition that can be applied inside the management field. If it was not found, we would suggest a new one.

Methodology

In our analysis, we discuss the critical issues in the conceptualizations made in previous researches and propose a new
concept to Social Innovation. In order to exam the literature, we used bibliometric analysis. After we have investigated the
meaning of Social Innovation and analyzed qualitatively the definitions found, we proposed a new concept, which attempts to
solve some problems recognized in other definitions found in the review. We also present three social innovation examples to
help us to explain our Social Innovation definition.

Empirical Material

-

Results

We realize two main approaches to address the SI term. There are some articles, which contents indicate that the application
of SI drives up the changes in relationships among agents and the structure framed by them in an organization. The other
cluster  identified relates  the SI  term to  social  entrepreneurship  definition.  In our  analysis,  we  discuss the  key  issues  in
conceptualizations made in previous researches in these clusters and propose the new concept to SI to support the integration
of the research field.

We have defined Social Innovation as the development and implementation of new ideas (products, services, processes, and
methods); which the main purposes are to fit the needs of people from the bottom of the pyramid in order to improve their life
quality; and which the financial goals are directed to sustain the initiative, but those goals must not be the central guides of
organization. Then, by our definition, Social Innovation encompasses 1) to be an innovation which 2) social purpose must be
primary and 3) profit goals should be secondary.

Contribution to Scholarship

Broadening  the  understanding  of  the  Social  Innovation  definition  intends  to  enhance  the  development  of  studies  and
encourage new priorities for researches in the area. Significant work is still necessary to position the more discipline-bound
analytical,  conceptual  and  theoretical  contributions.  Thun,  the  paper’s  goal  is  to  promote  a  more  precise  and  complete
understanding of the emerging Social Innovation field and to encourage further researches in the topic.

Completing the previous conceptual discussions, our paper did a literature review in order to understand the Social Innovation
field and to look for a suitable and robust concept to the term for using in the futures researches about social innovation in the
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arena innovations studies. Then our approach addresses the heterogeneity problem and contributes to the accumulation of
knowledge and growth of the emerging researches on Social Innovation.

Contribution to Practice

The paper can contribute to the creation of public incentive policies and stimulate the performance of practitioners interested in
developing business for inclusive intentions. The paper premise is that innovations can help improve the social problems of
poor or emerging countries, then we claim that understanding the Social Innovation definition and suggesting a more precise
one can help to develop new products and services.

Fitness

Creating and implementing solutions to complex social problems are challenges that managers face today. The theory about
the innovation process was built on technological issues, mostly, but its consequences to society have been disregarded. Then
we need to concentrate on researching about social innovation to adress those problems.
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